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Abstract
Increasing migration, powered by advanced transportation, information and communication technologies, has created
huge diasporic communities around the globe. Through push and pull forces, citizens of countries across the world
have migrated from their homelands to near and far locations in search of better socio-political and economic
opportunities and possibilities. In their new milieu, these corps of transnational migrants maintain close attachment
with their countries of origin via a plethora of cyber-powered homeland communication and media artifacts. The
migration of homeland traditional print and electronic media to the Internet, however, offers news avenues for
migrants' consumption of unadulterated news about events happening in their countries. While migrants' homeland
media consumption has received tremendous attention among scholars, little concern has been accorded factors that
predict the forms and types of homeland media attracting migrants' attention. This study, therefore, explored the
relationship between perceived credibility and consumption of news from the online newspapers among Nigerian
students in Malaysia (N=321). Findings revealed differential perceptions of three Nigerian online newspapers in terms
of story depth, fairness, accuracy and trustworthiness. Perceived credibility of each online newspaper relates to reading
the newspapers the most among the respondents. The study thus offered practical implications of perceived credibility
of homeland newspapers for increased readership among diasporic audiences who could be valuable patrons of and
contributors to homeland journalistic products. © Universiti Putra Malaysia Press.
Author keywords
Diaspora  Homeland media  Migrants  Nigerian students in Malaysia  Perceived credibility
Alshehri, F., Gunter, B. 
(2002) Aslib Proceedings, 54 (1), pp. 56-70.  . 
doi: 10.1108/00012530210426293 
◅ Back to results
 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...
Pertanika Journal of Social Sciences and Humanities
Volume 23, Issue July, July 2015, Pages 127-142
Mustapha, L.K.a  Wok, S.b  
a
b





Publisher: Universiti Putra Malaysia
 ▻View in search results format
     All Export  Print  E-mail  Save to PDF Create bibliography
1





Social Media and Citations
beyond Scopus.
Metrics 
0 Citations in Scopus
0 Field-Weighted
Citation Impact
Cited by 0 documents
Inform me when this document






,  , 
(2014) Asian Journal of
Communication
  




 ▻Set citation alert  ▻Set citation feed
Exploring the agenda-setting
potential of homeland online
newspapers on perceptions of
elections issues among diasporic
Nigerians in Malaysia
 Mustapha, L.K. Wok, S.
New Perspectives on Media
Credibility Research
Golan, G.J.
Public trust: A comprehensive
investigation on perceived media
credibility in China
 Zhang, H. Zhou, S. Shen, B.
View all related documents based
on references
 ▻Authors  ▻Keywords
Scopus has surpassed 70 Million records!
 to see the exact number of records indexed by Scopus, updated daily.Click here
×
Althaus, S.L., Tewksbury, D. 
(2002) Communication Research, 29 (2), pp. 180-207+208+210.  . 
doi: 10.1177/0093650202029002004 
Anduiza, E., Cantijoch, M., Gallego, A. 
(2009) Information Communication and Society, 12 (6), pp. 860-878.  . 
doi: 10.1080/13691180802282720 
Bimber, B. 
(2001) Political Research Quarterly, 54 (1), pp. 53-67.  . 
Budarick, J. 
(2014) Global Media and Communication, 10 (2), pp. 139-153.  . 
 
doi: 10.1177/1742766514540070 
Choi, J., Yang, M., Chang, J.J.C. 
(2009) Communication Research, 36 (1), pp. 54-75.  . 
doi: 10.1177/0093650208326462 
Christensen, H.S. 
(2011) First Monday, 16 (2).  . 
 
Folarin, K.S. 
(2010) Challenges Facing Nigerian Migrants in Poland: A Paper Presentation for Migrant Rights: Nigerian-





(2010) American Behavioral Scientist, 54 (1), pp. 3-7.  . 
doi: 10.1177/0002764210376307 
2
Agenda setting and the "new" news: Patterns of issue importance among readers of








Information and political engagement in America: The search for effects of




Media and the limits of transnational solidarity: Unanswered questions in the





Elaboration of the hostile media phenomenon: The roles of involvement, media












New Perspectives on Media Credibility Research
Cited 12 times
View at Publisher
Hashim, L., Hasan, H., Sinnapan, S. 
(2007) ACIS 2007 Proceedings - 18th Australasian Conference on Information Systems, pp. 533-542. 
. 
 
Hiller, H.H., Franz, T.M. 
(2004) New Media and Society, 6 (6), pp. 731-752.  . 
doi: 10.1177/146144804044327 
Johnson, T.J., Kaye, B.K. 
(2010) American Behavioral Scientist, 54 (1), pp. 57-77.  . 
doi: 10.1177/0002764210376311 
Kiousis, S. 
Public trust or mistrust? Perceptions of media credibility in the information age 
(2001) Mass Communication and Society, 4 (4), pp. 381-403.  . 
 
Kohring, M., Matthes, J. 
(2007) Communication Research, 34 (2), pp. 231-252.  . 
doi: 10.1177/0093650206298071 
Krejcie, R.V., Morgan, D.W. 
Determining sample size for research activities 
(1970) Educational and Psychological Measurement, 30 (3), pp. 607-610.  . 
 
Lippmann, W. 
(1992) Public Opinion.  . 
New York: Macmillan 
 
Lucassen, T., Schraagen, J.M. 
(2012) Journal of Information Science, 38 (6), pp. 566-577.  . 
doi: 10.1177/0165551512459921 
Maier, S.R. 







































(2010) Northwestern University Law Review, 104 (2), pp. 517-536.  . 
 
Meyer, H.K., Marchionni, D., Thorson, E. 
(2010) American Behavioral Scientist, 54 (2), pp. 100-119.  . 
doi: 10.1177/0002764210376313 
Ministry of Higher Education Malaysia 
(2011) Statistics on International Students 
Putrajaya, Malaysia: Ministry of Higher Education 
 
Moehler, D.C., Singh, N. 
(2011) Political Research Quarterly, 64 (2), pp. 276-292.  . 
doi: 10.1177/1065912909349624 
Nah, S., Chung, D.S. 
(2012) Journalism, 13 (6), pp. 714-730.  . 
doi: 10.1177/1464884911431381 
Ola, C.O., Ojo, R.J. 
Creating electronic access to newspaper information in Nigeria: The information aid network (ifanet)
experience 
(2006) Educational Research and Review, 1 (7), pp. 196-200.  . 
 
Olorunnisola, A.A. 
African media, information providers and emigrants as collaborative nodes in virtual social networks 
(2000) African Sociological Review, 4 (2), pp. 44-71.  . 
 
Panagakos, A.N., Horst, H.A. 
(2006) Global Networks, 6 (2), pp. 109-124.  . 
doi: 10.1111/j.1471-0374.2006.00136.x 
Papp, D.S. 
(2002) Contemporary International Relations: Frameworks for Understanding.  . 
6th ed. New York: Addison Wesley Longman, Inc 
 
19
Reevaluating stamm's theory of newspapers and communities in a new media














When citizens meet both professional and citizen journalists: Social trust, media













Pew Center for the People and the Press 
(2002) News Media's Improved Image Proves Shortlived. Retrieved September 8, 2014 
 
 
Pjesivac, I., Rui, R. 




(2010) American Behavioral Scientist, 54 (1), pp. 43-56.  . 
doi: 10.1177/0002764210376310 
Schoenbach, K., De Waal, E., Lauf, E. 
(2005) European Journal of Communication, 20 (2), pp. 245-258.  . 
doi: 10.1177/0267323105052300 
Skogerbø, E., Winsvold, M. 
(2011) European Journal of Communication, 26 (3), pp. 214-229.  . 
doi: 10.1177/0267323111413112 
Thussu, D.K. 




(2008) Convergence, 14 (3), pp. 313-322.  . 
doi: 10.1177/1354856508091083 
Tsfati, Y. 





Anonymous sources hurt credibility of news stories across cultures: A comparative





























 1 of 1
Universal Accreditation Board 
(2003) Table for Determining Random Sample Size from A Given Population 
Retrieved September 20, 2010 
 
 
 Mustapha, L.K.; Department of Mass Communication, University of Ilorin, Ilorin, Nigeria;
email:   





















Copyright © 2017 . All rights reserved. Scopus® is a registered trademark of
Elsevier B.V.  
Cookies are set by this site. To decline them or learn more, visit our .
Terms and conditions Privacy policy
Elsevier B.V
Cookies page
